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CHAPTER 3 % = f &

UNLOCKING THE SILVER ECONOMY
HRORZ G B R BRI S

CHAPTER 1
B—mE

CHAPTER 2
B mE
CHAPTER 3
B=RE
CHAPTER 4
L
EPILOGUE
&=

i IES XA, i IATFR

DISCOVERING THE “HIDDEN TREASURE” IN THE SENIOR MARKET
~ /S LS u:/‘\ LY : T=l Vo

HAIRIEFEZ R SRYERNE

The Seniors in China: The “Hidden Treasure” Report Series is produced by Wavemaker,

containing 4 chapters and 1 epilogue. The chapters will be released over 8 months one by

one, giving a holistic view of what urban seniors in China are like, why they are important

and valuable, and how brands can unlock potential and co-create solutions together. This is
Chapter 3 of the report series.

FHBRMA (FEZBRMMAASIERNE) RIS, Eo AN EEN—RmED,
BhRs N BiE—&kfn, UEEFRESZERIXTHEBHERCAHAR#ETIE
3K, LIRSZSMTUEIEWHEIRNMRSHERSE. HWARIIRSHIE=RE,

REVISITING SENIORS IN CHINA

kv "M " S oct- 2019
B "B FERZREHE
THE HIDDEN VALUE AND POWER Jan. 2020
AR A MERNRINE 7] ]
UNLOCKING THE SILVER ECONOMY Mar. 2020
IRRZFTRIEARZIINES '
SHARING PERSPECTIVES FROM EXPERTS ACROSS INDUSTRIES May. 2020
BRARREST, WREHBRSE '
PASSING ON THE WISDOM OF A GENERATION Jul. 2020
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IN CHAPTER 1, RELEASED IN OCT. 2019
% EET 2019108 K75 chE BRI EISTRR

o wavemaker  5CaN QR codetoread ¢ We called for more attention to be paid to

Lailve L g A — 4ERS RS the ageing society and redefined “old age”

- REVISITING SENIORS IN CHINA .
R I 00 o [ 2 R R O

* We firstly divided seniors in China into
three different generations

CNHY ENZE

* We revealed their true potential and
objections to being characterized as the
Iloldll

IN CHAPTER 2, RELEASED IN JAN. 2020
B _RET2020F18 %%

Wavemaker

Scan QR code to read
CHAPTER 2 % —jis & j:a }ﬁ:gﬁﬁg mjigé
THE HIDDEN VALUE AND POWER

GE TR AR D)) o * We estimated the annual spending power
v CNFRX  ENZRX of senior citizens in China and summarized

| [ [=] -[=] three major business challenges
ﬁ‘-_r'
: - * We elaborated on the four core needs that
d [=] ] Of 3k nourish the silver economy in China

* We pointed out the high relevance of the
senior market to all different industries

TRUE DEPICTION OF SENIORS IN CHINA

- BAIFFERZRITLS, B

« BUREMAEID T =R
- B TEIRESEXIR, Ffts

MNARMIEFREN "ZAN" B
"R

BOOMING SILVER ECONOMY & CORE NEEDS BEHIND IT
EFIRRAZT R EB R LR

- HAEHERUTIZINARS

BTRWEEBAEX

- FE T FE—EI=EHHER

WRHARYIRZE D, FHREEHR
M ISR ERI =Kk

R T EEERAESTRITEK
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WHAT’S NEW IN CHAPTER 3: THE ESSENCE BEHIND NEEDS & BEHAVIOURS -
EF=RET, BIIGREFKIMTAERIIEE -

SENIORS’ VALUES /Mg

CORE VALUES
FiEESFR

What are the unchangeable and
unwavering characters of seniors?
Having a clear understanding of these
core values is the surest way to win with
this market.

EBRUWEAS EPLE "BAT. TF
E. ENERERA" BHA?
EREENE, ERGERTIZIRE

EVOLVED VALUES

IERKFTES

Meanwhile, what are the trends that
make them different from before?
Detecting and monitoring their ‘new
normal’ is a key to seize opportunities
and achieve sustainable growth.

ARERNIRCEE, 2L
"AELE" ROESE. AATRA
RNES?

EPKFES, ZEEIE. RiE
T, FIERITARE,

GENERATIONAL VARIATIONS
iBlkRE

Spanning 30 years, what are the
similarities and differences within the
three senior age groups?

This knowledge is crucial to build
customized strategies and precision
marketing.

FREEBE=T%, =(NABHLE
M, NEBEER?

HBIARRE, FREEHITHIRRIRE
HHABIE,
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INFORMED BY THEORY
A IR ERN A TURFMEN

We refer to sociological theory:

1) Social environment plays a big role in shaping values
2) Values dynamically evolve with the change of social environments

* Formative years: coming of age at or around 15 year’s old, has
a lasting effect on values

* Meanwhile, social changes trigger adaptive adjustments

To obtain a holistic picture of seniors’ values, we review the social
environments of seniors’ past and present. We also scan the three
senior groups for similarities and differences.

?ﬂ [JfEE T HRATEXREE:
HRMEXHMERAIFZ R I EX
1 EMEETEYE, BHSIMRRRTEN
155 MEFRERRIEZ XM EME S RIS
- [, EERMSEHSTRIEN EREEE

BATRMIE R, REWE, AR=RARES, LILEmREER
CRHARYNER.

THE DYNAMIC EVOLUTION OF VALUES

MER RN EHAY

SOCIAL ENVIRONMENT
T RIMR

Cultural

MAERR

Economic

23BN

Political

BURIAE

Educational Jlinterpersonal

HBENE ABRRE

FORMATIVE CONTEXT
MEREERRIZE D

Lasting effect
SpodEa=A +

$

VALUES
IMEM: XTASHIHSARIFONLS

$

CURRENT NEEDS & BEHAVIOURS
EERRFRNTA

Wavemakel



Shanghai ki 2020

STRUCTION'IS A LIFELONG CESS.
J U THEIR JOURNEY. IS ”UM}” X AND MULTIFACET&%

AN OVER 70 YEARS AGO AND ¢QJ\ITINUES TO vo B
* = ' A i ; "_f'.”"f‘_f- a ..)
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IT'S BEEN A TURBULENT JOURNEY WITH CONSTANT CHANGE

\ s A3 St y ! = .—Y—|:|- \ 7'\': Lz
1949 - 1965 1966 - 1978 1979 - 1990 1991 - 2010 2010 till now
Hardship & poverty Twists & turns Openness & prosperity Rapid growth Steady development
IRERE RTENA FREER DEERE ¢ LR >
1949 1966-1976 1979 1992-1993 2011
Founding of PRC Cultural Revolution Diplomatic Relations with the Housing Bubble China Became World’s 2nd
HrhE R YA KED USA Restored EitrEgik Largest Economy
1976 REXRIERW 1994 PERAHFRE ZKE5FR
1950-1353 The Passing of Chairman Mao 1980 Official Access to the Internet 2015
KgiaQWar EprLt Beginning of One Child Policy NS IN= T . _
e — RV BT Second Child Policy Released
& 7 1999 —RaHT
1977 1981 -
1958-1960 . E-commerce Emerged
Great Leap Forward College Entrance Examination individual Businesses ERE LI 2018
RERiH ,;;f;—ﬁ% Encouraged L 2001 40t Anniversary of Economic
= BRI T™MAEE Entry into WTO Reform & Opening Up

1959-1961 1978 1987 SN HHER 4R TR0
Three Years of Difficulty Economic Reform & Opening Up Reform of State-owned 7
= FAIERTER BUEFF I Enterprises Caused Layoffs 2008 2019

E{tNEEHS | A Kl Beijing Summer Olympics The Coming of 5G

JtREIES SRR

1990

Official Establishment of Stock 2010 2020

Exchanges Shanghai Expo The COVID-19 Pandemic

BEHIERR S FisttEs IO AR BRI T
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WITH CONSIDERABLE CHANGE IN THEIR SOCIAL ENVIRONMENT,
COMES A DYNAMIC EVOLUTION OF THEIR VALUES

A JEMMEM BT ZFIEEAANRRNTESIMNET, AEREEMESZEN

SENIORS’ FORMATIVE YEARS

feA IBIAIETA
Political Continual internal changes
Btz B N SO ===
Economic Scarcity
LEITRG AEEs e EE
Cultural " Uniformity I
SRR TRt mmW L TEER
Educational Limited chances and choices
HEH B L .  [opAY T Lt A a
Interpersonal Trust with heart
NG S  BEEEE

______________________________________________________________________________________________________________________
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THEIR VALUE SET DRAWS FROM BOTH THE PAST AND THE PRESENT
IERNZHINE TN "BEAE" | mEXEHRIIHEL "FHES

Consumerism Individuality Self-interest Pleasure-seeking
HEREN EATASES ME=Z&E =R

@@= EVOLVED VALUES

s :

Deep-rooted core values established in their formative years {EB MERRBIRMERE AR

o |

atriotism nformity gontent iligence timism
ZEIEH WREA D NERE Iz 5 HHE RARER

‘edication

ZsRAAME

’adition ‘)Ilectivism ‘tegrity

SEBE5 SRR ¥ RIE

ugality
(VR FEAY)

10 Wavemakei



CONSUMPTION
CLASSIFICATION

HEED R

Smart & selective purchase
ReaNlE, 1zl

11

EVOLVED VALUES

S as
TR 7
BLEND IN, REALIZATION OF
BUT WITH SPARKLE | SELF & OTHERS
1R HRIAGE PEEL IR A

“A special star in the milky way”

WERII—DF, (BEEAS

Fulfill others, fulfill me too

pEfb A, BB

ENJOYMENT WITH
COMMITMENT

HHEESR

Play really “hard”
INEXITR, MEmXIEEESRER

Wavemakei



WE HAVE IDENTIFIED THREE KEY GENERATIONS OF SENIORS
L5k, ETFEMSSUIMEREIALE, BNEFLD T =AFREIZEEHRK

@ (2 ©)

WITNESS OF TOUGHENED NEW-CHINA
REVOLUTION 1ST GENERATION
FEopWEE BIEREZRE—X
Birth years
1934 -1 1951 -1 1964 - 1977
TSN 93 950 95 963 96 9
70-86y/0 43 -56y/0
Age notvy\ Our study focuses on KIREEREE Our study focuses on ARERE
EE[k=r 70-77y/0 57-69Yy/0
-~ - S
* W
4 8% < >
12
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SOME OF THEIR VALUES VARY ACROSS THESE GENERATIONS
ANELBIIARE, =RAR "BAE" 1 "FES" 8iARE, FERRBIRE

1949 - 1965 1966 - 1978 1979 - 1990 1991 - 2010 2010 till now
Hardship & poverty Twists & turns Openness & prosperity Rapid growth Steady development
IR 2 H iRHrEZ% FER DERS € RERE >
* Founding of PRC P ERKIL « Cultural Revolution M KZEAR * Reform & Opening up BEEFFIN * Rapid economic development £ » World’s 2nd largest economy H1E
* The Korean War 151250 * Sent Down Movement _ELL|FZ * Diplomatic relations with the USA R E}ij‘lﬂ'ﬁ%_j(,lmﬁi
* Great Leap Forward KEKi#H * Mao dies FEEFfFETH restored PEXRIEFEW * Access to the Internet fJZ&342 * Stable economic growth £&555 afE
* Three Years of Difficulty =& * College Entrance Examination * One child policy itXIES * Entry into WTO JIIAWTO * Boom of E-commerce FBEZEZ]
YERTHA Restored IKEE% * Massive layoffs N5 & * Beijing Olympics JtIREIzS * The coming of 5G 5GAF{XE
* Shanghai Expo _i8tH{ES * The COVID-19 Pandemic FTaphsks
SERKRIT

S e
. WITNESS OF .
REVOLUTION Formative years Middle age | Old age
L e

1943-1950
g TOUGHENED
N=~L7 . - ST . .
=5 :E‘IIJVECR:'IrI\IlgNl Formative years Middle age Old age
< A' >
: MMERZ R FREEHY EFH

§ R EEEEEE—X
%« 5< 1951 - 1963

o

Formative years

MERZFRHA

Middle age
FReFHA

Wavemaker



UNDERSTANDING THESE VALUES IS THE KEY TO UNLOCKING
THIS ENORMOUS SENIOR MARKET

REREERE. FESHAIRE, T8

THE ESTIMATED ANNUAL
SPENDING POWER OF
SENIORS IN TIER 1 TO 3
CITIES IN CHINA

E—2 =2k
ERURHAE EE DTS

TRILLION RMB
LN

Based on spending data and projected
population numbers from our research

IR E R EIREIHER AOTTES T

14

Living
FERE
Food & beverage
Bk

Household care
HitzRE

Personal care &

cosmetics Daily routines
MPSEG HEESE
Apparel & shoes
A iR EEAR
Tech & digital
RHERY

Transportation
HiT

Social interaction

Employment

(B) #ll/&SeE

Financial life

Al SW5S

Life in old age

EiRER

Spiritual life
RRFS

Travel
T2 iy

Finance & insurance

ERAREG

Healthcare

EEREE

Study
FIYE

SGERN ST 2B ZE IR

Nutrition &
supplements

SR R

Medical
care

EiriFiE

Mental
health
IDIBRfERR

Sports
EfES

Wavemakei



WE HAVE DEVELOPED A COMPREHENSIVE SOLUTION TO HELP BRANDS
UNDERSTAND AND ACTIVATE THE SILVER ECONOMY

A E 7 =EAIERS SR, EBNEIRERMEEIRALST

STRATEGY =g DATA i COMMUNICATION (&5

Business compass Wavemaker senior generation * Media strategy, media investment and

* Needs map & consumer tracking database precision marketing for senior target
segmentation of seniors * Wavemaker customized senior audience

* Product positioning and portfolio consumers data pool e Content marketing
management  Ecommerce marketing

* Market entry strategy for new brands

- BRUMZENTE « HBBRUABIESOAREURERE o BRUZRAVEN RIEFIEESH

« PEFEHAFEREENRASRE « EBPEFEAREHEEED - ABEH

s FFRERINAERES - BEEH

. FrEhEHNTIRRES

15 Wavemakei



WE INVITE YOU TO JOIN US IN CAPTURING THIS POTENTIAL
BE, DEBSTSWREIRZ T, HEREMFIGRAZTINERZE

Wavemakei

CHAPTER 4 % [ js &

SHARING PERSPECTIVES
FROM EXPERTS ACROSS INDUSTRIES

SRRBRBRZT, RABRT R

Contact to join or for more information:

BRRES S T EEZER

16

We are releasing Chapter 4 in this May, Sharing Perspectives from Experts
Across Industries. Here we’d like to invite brands and individuals from all
fields that are concerned with this topic, to discuss on:

 How to develop the silver economy and how can brands capture growth
 How to understand seniors’ needs and tap their potential

 How to enhance your brands appeal across different senior generations
* How to fulfill responsibilities and co-create a better society

HA MG TSESA KMRIIREHNBNRE (SRR RET, HelfER
7’5:.2)) FELRNBESWHAEWMEIERESE, HEEIRT:

- REFARIRABISEFER

- REMIGEXRIZESEIEK

« AMAIDR S [ AR RAYHZRRE(R

- WIREIT=RE, BIEEIFHE

Wavemakei


mailto:linna.zhao@wmglobal.com
mailto:aubrey.meng@wmglobal.com

THEIR CORE VALUES:
ROOTED DEEPLY IN THE PAST

SEiREAE:
R E, RETORY

SEIME

17 Fieldwork photo i5[a)R&)H




THEIR
i I

AREBUILT-IN A T1ME OE-' '

—xa%ﬁmgﬂ‘hﬁ
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EXPLORING THESE CORE VALUES
{15 L RIR T RS AT SRR, TR T BN EAR"

Patriotism

g 917

|

| love China and I’'m proud to
be Chinese
BEFE, FURERFEA

VSES

Dedication

=il 9070

-

People need to have
dedication spirit and ask
nothing in return

ANEBEBIEHE, TKEER

Conformity

mEksy 17

|

People need to obey orders
and fulfill their duties

ANETRIE, BT D

Tradition

sEEy OOk

-

Traditions must be respected
and inherited
BRSBTS ARELE
VESS

Content

mpmE 1%

|

People should be content
as content is happiness

AIREBAE, MEZ
BEE /R

cuesen e
B

Individual needs to be put
behind group when there’s a
conflict of interest

SR AFZRE PSR,
PAFEIRMENR

Diligence

EEgE 997

|

A person can only be stronger
by overcoming hardship
without taking shortcuts
Z8E+HE, BAALA,
FEREERR

Integrit
AviE  85%

BT

| concern a lot on fairness and
justice

HAFBERATFAIE

Optimism

wig 9%

|

People should be positive
and pass it to others
BHIEREE, AHEAIA

IFREE

Frugality
giansy O1%

T

| save as much as possible,
and pick products with low
prices

tRAEEME, ELMSERY

Wavemaker




THE YOUNGEST SENIOR GENERATION ARE MOST INFLUENCED BY MODERN VALUES
BR, =RATARRFERRRIE LFE ﬁm BFR, SENMEWZIEK.

WITNESS OF S e TOUGHENED NEW- ‘
s REVOLUTION ‘ga" gCHINA 15T GENERATION '
% Strongly agree IFFEIAE Hop Wik l! A BESREEE— T
. . ==z 0 Solidarity Follow authority
Patriotism EEIEH 86%  BRezsys BiER
. Obedience Stick to the rules
Conformity #AEZ 53 M BB
= Minimum desires Take things as they are
Content &I E/EHE AR T
o bt o o Endure hardship Work hard and well
Diligence Nz E % 70% IS BV ERER
.. Spiritually rich Appreciate joys
Optlmlsm I:.F\xm*lu\w 67%68% *%ET‘EF?EE EX’%%&?
Dedication %ﬁk*‘“ﬂ 62% 0% Self-sacrifice Fulfill obligations
Icat ° T REARE
- 4 Sti'c_EtO traditions ,\Adop\t tig suitable ones
Tradition FERE4: 09%62% BTt BRI
.. €& On? for all Sense of discipline
Collectivism EE{F 735 A A Py,
. Si ity & h t T d fai
Integrity 22 1E 71% 1)5;;%2% e éé‘izgﬁalr
. 10 == Most price sensitive Cost efficiency
Frugality EMETIEY g ety

20 Wavemakei



FIVE DIFFERENT DIMENSIONS,
THROUGH WHICH WE CAN UNDERSTAND THEIR CORE VALUES

LEFAN D BIERIBUEINAIRZ B, ANBTNAE, ZARERNAZEREZNEE

FORMATIVE YEARS What are the historical events that happened during their formative years?

MEFZ B EA BRI NMER R ERE IS B R 4?

BACK THEN What were their living conditions like back then, such as material life, education, etc.?

HRATEE & AR EINME R B, RS, S EKFE?

POPULAR CULTURE What were the ideas, thoughts, icons, and cultures which were popular or promoted at that time?
TSt LTRSS, BHE R A?

LIFE PATH What are the big events that happened throughout their life journey?

ANEKE BI—ERERNETE, KR THLEKRE?

THEIR TAGS What are the symbols and codes of their generation?

BFX X ARYEEEE X ABHARIE?

21 Wavemakei



WITNESS OF
REVOLUTION

FEam kS

(70-77 Y/0)

Hard-working & enduring hardships IZ&H 15
Altruism & selfless devotion I A BRTFAZEHL
Collectivism FTERHIESE N

I’'m the first happy generation in the new China. Though born in the old society, | grew up in the
new one, spared from wars. Reviewing my whole life, it’s difficult and tiring, but lucky too. It’s a life
about being hard-working, being selfless, and being devoted. In consideration of interests, nation
always comes first, groups as the second, then the others, and lastly my own family. In terms of
material life, I'm very easy and basic, just having clothes to wear, a place to live, and a car to drive.

Uncle Gu, 74 y/o, Nanchang

HENTERE—MNFERA, 2THF, EEHTR, KETTE. R—ERREES
—2E, BMEEIN—E, BERSFEERI—E, ARTMII—%E. FBREER, T2
&R, F=RFIAN, REeTERECRIZRE. HNEETZREXINERE, KRESFHIT, B
FREERAT, FFREERIT.

R, 74%, @8



WITNESS OF
REVOLUTION
Fap WIS

e THEY GREW UP IN A TIME OF REVOLUTION AND FACED MANY HARDSHIPS
' A IR TR S BRI ar -

1949

1950 1958 1959

Y, ® ® ® *—
Three Years of Difficulty
_Elﬁﬁ
— 0

Korean War

?J‘ch?ﬁéﬂ

MEFZRRER Founding of PRC

FTREIRAL

Great Leap Forward

j(i’t?iL

¢ The Communists overturned the
“three great mountains” and
established the PRC

The biggest war after the * Authorities intended to overtake * The drought and the destruction
founding of PRC: Chinese People’s the Western in short years and of agricultural development
Volunteer Army aided North set radical production quotas caused extreme poverty and food

Land was collectivized, and
industrial productivity centralized
Average life expectancy was 41

FEH~RNSLESEKEAR,
HER=FEXL, B HPE
THEERRTESI, Til=ges
altd

IFERE 415

Pictures from the Internet B F3EE M

Korea in its war against United
Nations forces on the Korean
peninsula

P ERALEERARINS:
EARSRERRIEL, IR
HREF A RIEEEIR

The unrealistic targets led to
disordered economic
development

FEFRRELEXRSERE, L
SEM TR EFSiEtr N B,

AL "
ERSFLOIRRIHE, TX
T FEERYETEIME

shortages

Al R R TIWAIBER, 0
ZFFEER, SHEEMRIR
BB R REREH

Wavemaker



WITNESS OF

REVOLUTION
& 13
E':’MIE% THEY EXPERIENCED SEVERE SCARCITY
v a7 | V7 3 b e Vo Ve i
1 zsl‘l'ﬂzﬂézlﬁ ' "LI'@"J%J'—'\ZHI‘J:ZIE
* Essentially no market under the planned economy o RIS ARH
« Government issued coupons for basic goods - BIIRE., HEEFENHREEEEARNRELR
» Scarcity in resources so people had to be frugal - MIREZS, IENEFTIT, WIDiE
* Flashlight as the only home-appliance in most families - FHERANAISOREE—IHEN "REHBRE"
BACK THEN Q - Wooden or self-made toys for fun . "EHER" A&EItE. BHtE

ARETETS

Pictures from the Internet B E M4 Wavemaker



WITNESS OF
REVOLUTION

e THEIR MORALS WERE SHAPED BY REVOLUTIONARY ICONS
| S, XHUERNERRRaEHNEREE

* Propagandist entertainment,
e.g. myths of Communist
heroes, peasants’ prosperous
lives in the new China, etc.

- FAnsAER, ANEEGApTRLE

E $ 59’2?‘ ’%1"'535 The White-haired Girl Circumvent The Letter Dong Cunrui Flowers of Our
& = é HELZ Hua Mountain With Feathers E{Fim Motherland

oAy 46 EES 7 YIS
POPULAR FEEEL PEESTS HER T

CULTURE
MUHEE

* Praise of model workers,
soldiers, and leaders, on their
contributions and self-sacrifices
for the country and people

Lei Feng Cleaner Shi Chuanxiang Oilman Wang Jinxi Chinese People’s
. ﬁﬁ}%%i}]*ﬁ?ﬁ*uiﬁﬁﬁi , Serve the people Me getting dirty for the The “Iron man” spirit to Volunteer Army
S + b wholeheartedly cleanliness of thousands of use his body to cover oil The most lovable
ﬁ%ﬂ*ﬂA%ﬁﬁk#ﬁ#ﬁ &g families blowout people
2OEBENARRS iSia LARHER AHIAEHE FEARSREE
TE—AR, BELR FSAHIRFE "S%A" HAZEHA

Pictures from the Internet B E M4 Wavemaker




WITNESS OF
REVOLUTION

Eﬁj’”‘;ﬁ% WITH A RELATIVELY UNIFORM PATH THROUGH LIFE,

THIS GENERATION TEND TO BE VERY ALIKE IN VALUES AND BELIEFS
XARERUBIAEIUE, BiE T )8R MEW

Step into society Mature adults
TANHEE BiF

Formative years Enter middle age

AR R ER Cultural Power i

Revolution struggles
voluti ugs Early economic

Founding of ST S ASAEIE

PRC : - revolutlon Retirement

| —
SFehE Ry v prres s e \
A i 350, B4

oy o= B Ol GEl B Y, _ s - Rise of China
g gt 4 g R oy h I
* Suffered from Three * Joined army or being * Being assigned jobs * Stayed with the same
Years of Difficulty, sent down * Hot occupations: work unit for whole
many with memories * Got married mostly by doctors, engineers in career
of starvation match making factory, army officers * Low salary
LIFE PATH rBomasoneofmany . gp=reEmEE, SERLUTY - TFEHE c—2EF—Aepfy " Retied from work
JUS g cideninabiefmiy ez - EOEEAGRE A RRREEEE. - WAER " With 3rd generation
* War time, barren in BEZ, T TiIT. ZpRAE grown up, start to
material at childhood A= concentrate on their
own life again
- HETFRABEHNRE
HURZREE - BIR
« ERbERS. MRRZ < ANEERK, EIPFEFK
HNESF

Pictures from the Internet B E M4 Wavemaker



WITNESS OF
REVOLUTION
Fap WIS

.

THEIR TAGS
BTXRA P
NP S

HASHTAGS FOR THIS GENERATION
I JA9C2=21A]

The 15t sent-down generation

One job for a lifetime

Hard-working & enduring hardship

Be a good person and do good deeds

Selfless dedication to the common good

Simple and pure in thinking and living

E=R, F—#HLEUTS

—EF— P
IS

W AT
TAAER, HARIRS

BREEN, £EHE

Pictures from the Internet B F3EE M

How these values play out in their current lives

XEAMEN SIS NRER

K2R
sx A Sl Shl

"'-’l

Do good for others, e.g.
voluntary works, engage in
community committees, etc.
HEARS, NEEEIIE.
BE=TIF

>
| b
Highly sensitive to price and mostly
only spend on basic goods
INEER, Aaliesk, TEXET

W

Harbor revolutionary comradeship, e.g.
read articles from the party, use terms
like “comrade”, “leader”, “organization”
R EaniEE, MERIRTT, R
F "AE" , "WmE", "HR"

Reluctantly accept money as part of
traditional rituals, save for children
rather than spend it on themselves

FRBTF e, FieNT™T—HEE

Wavemaker



TOUGHENED

NEW-CHINA 1ST
GENERATION

Bk EEE—Y

(57-59 Y/0)

&b

Pragmatism 3533C
Self-renewal & struggle BE5RET}
Adaptability 1EF T

Our generation have been through a lot. | experienced some sudden changes several times. The
Sent Down movement turned me from a citizen to a peasant, the recruitment policy got me back
to the city as a factory worker, then the massive layoffs pushed me to make a living on my own. It’s
fate, something you can hardly control, but you can still do what you are capable of, to strive for
your own life.

Uncle Xu, 63 y/o, Qigihar

FATX—RAZ LI/ S, HECHBAE/ N —RZENRE. T IFMERTHAYES
BCARIRYSE, BT NXIIRE TIMRIER, T TA, BERNEH T, BIERTS,
MEZEELER. XEiniz, AHNIEEAHS, REMFoAE, EENHEREEES
FH, EnEtETEECHFE.

R, 6325, FF3FIE7R



TOUGHENED
NEW-CHINA 1ST

%E%ggm | THEIR FORMATIVE YEARS WERE A TIME OF CHANGE AND CHAOS
| B MEBETRER, FREHRER

1966 1976 1977
FORMATIVE

>
YEARS @ ® \ 4
MEFZ R ER Sent Down Movement Cultural Revolution Passing of Chairman Mao

PN Examination Restored

4 070 98 0 5 0 3000 70 59 6 6 O AR

College Entrance

* Urban youth were removed from * Mao launched an ideological * Three key state leaders passed * High school examinations were
schools and “sent down” to rural campaign that caused social (Mao Zedong, Zhou Enlai, Zhu De) restored in the winter
area, to gain “re-education” by order to entirely break down * China witnessed nationwide * Millions of sent-down youths
working alongside peasants, * Lots of educational institutions mourning, and a power struggle went back to seek education
involving over 16 million young got disrupted ensued
people

- TEHEER, "MREFEE - HRKHEEL - BFR BARXR. KE=m - SFRE
FNE, BERATPRUBH . MESFIIEE, HREE, SAMH, FERIEELRE - T LEBAEFRE
5" MBREE16005A YRS, RIUERE - ASAEE
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TOUGHENED
NEW-CHINA 1ST

oiiai ] THE ECONOMY WAS SLOW, BUT THEY HAD

2 STRONG IDEOLOGICAL SUSTENANCE
2N RBIRE, BEEAIRIRTSET
* Slow economy largely due to the Cultural Revolution . R Y
* Living condition remained poor, goods were still scarce . iéi Egﬂilzﬁ!% i %{ﬁ}}@} SRASTR
* “Four big items” as signs of wealth . DU B IEH},“‘EP;:Q&E’J\ s O
* Mao’s “Little red book” memorized by everyone, - s b i
BACK THEN - (EEEER) NEEzE, AANER

. > images from the book appeared everywhere
ARAT 5 i PP !

f Ln-='n= ;,,r‘ *
-

rh AT n—lﬂl’ ”Wrd
'
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TOUGHENED
NEW-CHINA 1ST

S0 POLITICAL PROPAGANDA PREVAILED AND
“ =5 "' MAOIST PERSONALITY CULT SOARED
BUABEFEER, EXFERENSER

* Popularity of “model operas”,
dramatizing the fight against
capitalist enemies and the
economic re-construction

II
dIl

I

o EMMEEIRGRIT, HBSeHrT 1971 1971 1974 1975
= NG 425 Shajiabang Legend of the Red  Sparkling Red Star Chunmiao
@iéﬁ'_FEIJB)If&*I’%*D - W Lantern NRBYLTE ==z
POPULAR £IiTie

CULTURE >
YHWEE

* Personality cult of Chairman
Mao in different ways, e.g.
editorial, posters, portraits, and
statues, etc.

- SFEIPEERE, Ml

N _— s Long live chairman Mao! Long, Comrade Mao Zedong is the The sunlight of Mao Zedong
~, 1]
E{J%I}%’j:ﬁ‘ IE”%‘ HEEE long live! greatest Marxist-Leninist of Thought illuminates Great
% EFERSAHS! the present age Proletarian Cultural Reygluti_c‘)_n!
EERRSNEHANDS  BEFEBBRIE SR
EFNE PRSI K E AR RIS !
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TOUGHENED
NEW-CHINA 1ST
GENERATION
BIERE 9 &
EE— %%

LIFE PATH
ANEXRE

THEY HAD A SHARED HISTORICAL SOURCE,
YET WITH ECONOMIC REFORM THEIR LIVES TOOK DIFFERENT PATHS

X—C A

Great Leap
Forward

* Born with poverty and
famine after the
founding of PRC

'tﬁEP.EE_LF HE,
MERRRE, fRIT

SHEUBIRTS

Formative years
MERZBRHR
Cultural

Revolution

ALK

* Majority only finished
junior high and then
been Sent Down or
went to army at very
young (12-15 y/o)

« REVIPIEETI
Ak, EFZEAR

Pictures from the Internet B F3EE M

‘iz, (EEENET

Step into society

NI

Restoration of
education

HEE

* Back to urban &
assigned with work

- BILRY, DECEN

Mature adults

it
Economic
revolutlon

* Got married at mid 20s
* Gave birth to the single

child with one child policy
* Stayed at Iron Rice Bowl
for the whole career OR
early retirement during
mass layoffs

< 5B AL

. H—Hﬁft&ﬁﬁﬂfﬂl‘] 45
WmEFL

- BEAFHIRN, sEEEE
BTN

T, ADR

Enter middle age

chef
Economic
growth
ZRd)[1ES iﬂf‘t’c

* Climbed up the social
ladder and became

mainstay
- AW E R R
ARAE

EEEEEEEEEER

* Support development
as a basic force

- ERESErROEM
HERRRS

* Some face challenges due

to early retirement by
mass unemployment

- B ESRATIEETF

ENTEFRY)

=E s

Retirement
BIR

Steady

development

T EER

* Recently retired or
about to retire

* The primary caregivers
to the 3rd generation

* NIRUEEPRFRIA
- HANERENZE

Wavemaker



TOUGHENED
NEW-CHINA 1ST

SRHS o HASHTAGS FOR THIS GENERATION
HE NS W e=eT

Lost youth, lost education How these values play out in their current lives

XEAMENSITRIR S NRER

From assigned jobs to massive layoffs

Like to be ‘in’ with the group
Strive for myself with unyielding spirit

Pragmatic, with worldly wisdom

Adaptable to changes Widely do square dance, showcasing Like package tours in groups
. . their ‘In with the group” mentality and group photos
Carpe Diem, make up for lost time FFESWN, IHEAILRMTEE ARG

B ERREEHNHAEN—R
MKERIRET 59

EXHEE

w38

SE, HREARHE

THEIR TAGS Willing to spend on gifts to Open to changes and willing to listen
a:jéz ‘A > ‘E 213 consolidate their social ngtworlf to ’Ehe young generation
E;&%ﬁg BFS BEABHY, STEIALREEER TR, FEZTAFEY,
= AT, MENER LGN R A SN A
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OPENING UP

NEWBORNS Individualism & self-reliance MPABE

Open-minded F5ZZ7T

BUEEFFREFEREIL Pioneering spirit FFEIf5TH

(50-56 Y/0)

1

| have some vague ideas on those old poor days. However, | resonate more with the wonderful life
stemming from the fast and tremendous development of our country. From planned economy to
market economy, the trend of starting your own business, the information explosion, people
became increasingly different. | realized that with your own efforts, you can create a splendid life
that you want, and that’s a great pleasure in both material and spirit aspects.

Uncle Ren, 52 y/o, Shanghai

INHEE—R RIS, BEYIRIEEEZRJE, (BE2EENENERE, BIIExRAES
EFER, BEIEETARE, MHRIEFIEZE%, FATEEE, SRIZNEEMTE,
ANOAZBRNEERTEIAE, FEEFERESEEEERILANLEY, B3R
NEEEEBIN, TR nEmEEYRpEE R —HER,

(FRR, 522, bBiE




= THEY WERE BOUGHT UP AT THE SAME TIME AS CHINA'’S OPENING UP
i i I K T EMEF SRR EMIER,

BACK THEN
AT —
L | J;Tﬁc?ﬁgf,ﬁﬁr{%m
POPULAR s, N
CULTURE ( X
XHERZ IO »
* The government started to * Denglaunched a set of economic * The relationship between USA * Shanghai Stock Exchange was
implement policies for internal reform policies, i.e. and China had begun to ease, launched in 1990
LIFE PATH reform and external opening up decollectivized agriculture, since1972, then in 1979, Deng * Shenzhen Stock Exchange was
AE*E * Economic development became reformed urban industry, allowed Xiaoping and Jimmy Carter launched the next year
the key focus for the government small-scale enterprises, built up officially re-established diplomatic
four special economics zones relations between China and USA
THEIR TAGS © FHAKOHRIMSEE. WOMT - SBNFRTEHEMNART R - 19725 R THIRERIE, 19905 EBUESRRZATAK
BFXA EﬂtE’JEﬁwﬁ FUEEHE, gnddliE, Ty 19795 IFTUIMR KR - 1991EFRYIRESR B FrFFL
E’J%%Llj * IﬁL-LXEZjJéRI{fEH’JE/H\ le‘ Eirjj/\'fz'g*[\':" ’IUS?CI:_I

XiEig
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& DY
~~

FORMATIVE
CONTEXT

MERZRRER

POPULAR
CULTURE

MIHERE

LIFE PATH
ANEXZE

THEIR TAGS
BTIXAA
ENE eI

36

LIVING CONDITIONS TOOK A QUALITATIVE LEAP

EFRHEEHN, BEEFESE

People’s living standards improved significantly

A new “Four big items” emerged, BB pagers became
prevalent, Volkswagen Santana’s as a sign of wealth

Strong desire for and diverse ideals of beauty

“Western” lifestyles got admired, going abroad for
university or migration as something to brag about

- SEEKHABRAY KER

- FEY DU HIL, BBHLARIT, RARFZIBHRL
JI ERISAIE

* XJSEFRTERNERERR, HERIFZEHESHE

- AVERRIER, BINEFBREZRR

Pictures from the Internet B F3EE M
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FORMATIVE
CONTEXT

MERZRRER

BACK THEN
ABHTAEE

LIFE PATH
ANEXZE

THEIR TAGS
BTIXAA
ENE eI

37

=HT,

* Atrend of pop culture and
celebrity idolatry from western,

Hong Kong and Taiwan, e.g.
Michael Jackson, Teresa Deng,
Four Heavenly Kings

AL NEBRIPEZIEE,
anvu, XRERE. AXE

Diverse life choices and stories
progressively acknowledged
through TV series, movies,
music, etc.

B AR AR ERRiE
MEEZ AERABE.
TR EERN S AL

Pictures from the Internet B F3EE M

Zineal BN FERT, STABERIRTE

THEY HAD EXPOSURE TO DIVERSE CULTURAL INFLUENCES
EAHIRIR

l

Brigitte Lin Teresa Deng Four Heavenly Kings

Michael Jackson
MEE NIES Uy N 1B5E/R-INGeE)

Campus folk Rock and Roll Love story Gang story Family story

R ERvE RN =BhR I ES XER

Wavemakei



a

"
i

FORMATIVE
CONTEXT

MERZRRER

BACK THEN
ABRIETR

POPULAR
CULTURE

MIHERE

THEIR TAGS
BTIXAA
ENE eI

38

THEY HAVE EXPERIENCED RAPID CHANGE AS A
DRIVER OF ENORMOUS OPPORTUNITY

EARTRZMCAITIES, EIIRAEREERHSH RN ARE

Step into society

Mature adults

1=\ 4D ==
Formative years AR s Enter middle age
MERZ KRR e rhee
— —

Retirement
EIZ

— I8 = .
* Generally received * Followed a socially * Decision power in * Working families
good education agreed life path, whole relationships and business leaders, self- #'
* Exposures to chances career at iron rice bowl marriage employed individuals Sl
to study and work  ER(ESRIER R * A salient material life e Despite of different

oversees, in foreign or increase
private enterprises

- ZETERINE * Autonomous career

o o T IRRIE SRR EL choice and better paid  « HHITELEIE -

. %ﬂjéié}ﬁﬁﬂﬁﬁiu =, ;Eli’é’fb%%“-ﬂ’ﬁ stprivateor foreign «MRAERSHET - THRESMRAT * PVELEEIRMELR,
YR/

consumption powers,

* The first to purchase a generally willing to
property, car, etc. spend to enjoy life

* Rich recreational options

* Grew up at the wake of
Cultural Revolution and
got minimal impact

* Approaching
retirement with more
choices for elder life

HMEERFAR T invested sectors - BCXE. IF 2 PR AMrE  AEESFELIN
TG, FARESME - BBRFTHAR), {Bgp  EE
=l RFEEESAE
- EEH A TED
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OPENING UP
NEWBORNS

PEF R E)L
¢

O

HASHTAGS FOR THIS GENERATION
fifi IH9C=21E

The 15t generation to get rich
Exposure to western culture and lifestyle
Free to choose jobs and relationships
Houses, cars, money, stocks
Open, compatible and flexible
Pioneering spirit to seek out change
Pursue quality living, willing to spend
SRR —
B XAHEFRURA
BEFEW, BHTE
B¥ ¥, =EF
Hias
FeliEm, RKRERE
BREEME, BISHE

Pictures from the Internet B 53 B M4&

THEIR TAGS
BTXA »
NP S

How these values play out in their current lives

XEAMEM UM = NRER

\' KPP
el
B\

MOTTAL | 3 !
v L -
@, P o
e
A= Ao
,t‘i-;;.}:;
S

Develop and invest in hobbies they
like to fulfill personal enjoyment
REBCEMHINEEY, BR
BNEOHEk, =EXHF

A more equal power relationship with
their children, encourage and support
children’s thoughts and dreams

ERFSEZFERI—RE,

BREEIS T RIETE

Confident in China’s economy and love
to grasp market opportunities, many
trade stocks and shares online
YHERZFIIAREGELD, BHF
2, REEFXIRE

Open to new things, keen to new
technology and experience
EBEH, XIRBFRIFT AR
A

Wavemaker



HERE ARE THE GENERATIONAL VARIATIONS IN SENIORS’ CORE VALUES BROUGHT

BY DIFFERENT FORMATIVE JOURNEYS
=RAARBXRGBIE, & TﬂBﬂJHEJ

. |

~ - ’
WITNESS OF % TOUGHENED NEW-CHINA 157
REVOLUTION 1 GENERATION
ganiez 00 WH B SEE—
Core values Hard-working & enduring hardships Iz 515 Pragmatism 555C
M E Altruism & selfless devotion I A BRFLFAZEHR Self-renewal & struggle E3R&3}
HoAR Collectivism FToFAIEEIRTE N Adaptability JEF%ZT
;:;::aﬂve 1949 - 1965 1966 - 1978
Lt Hardship & poverty JREZR Twists & turns &S
MR R b & POYETY '
Life .
experience * Planned economy iHXI&5F « Slow economy ZF R EIRE
E}P—ﬁﬂ(i% * Scarcity in material supply I RE= * |deological sustenance BIRFLESEHE
:::,:::Zr * Revolutionary icons Z2apzaif * Political propaganda FHapBUREE
—_ * Moral models BEEE * The cult of Mao EFFEFE
NKEE

40

FHNMEN "B

e
Gy

1979 - 199
Openness & prosperi

Economic take-off &%

2
ty FFREEER

=8

Modernization BUYSILAE

Diverse overseas influe
Individuality N ARIR

nces BIMNL
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SEEING THE NEW NORMAL.:
THE EVOLUTION OF THEIR VALUES

BBk ES:
EEMENESICNEMNRRET,

R RIMEL

41 Fieldwork photo I5[BIRB H



WITH SOCIAL CHANGES OVER THE TIME,
MODERN VALUES HAVE GRADUALLY EMERGED
RS RFTE =,

A T FERIMEE

onsumerism

2R EN

dividuality

Al =[5
If-interest
|E&E
easure-seeking
R

42 Picture from the Internet B BB/




THESE IDEAS ARE EVOLVING SOME OF THE SENIORS’ CORE VALUES,
BLENDING INTO A NEW NORMAL AROUND FOUR THEMES

RS STUD A SO EANET "BAR" | MATENA s

f C)"r. N A
b\ : . | il Py
CONSUMPTION BLEND IN, REALIZATION OF ENJOYMENT WITH
CLASSIFICATION BUT WITH SPARKLE SELF & OTHERS COMMITMENT
IHHETR 12 BRAiE R ERAR TR HHENE R
Smart & selective purchase “A special star in the milky way” Fulfill others, fulfill me too Play really “hard”
gealleg, izl RN —mF, EBREL REftA, BRMEE INEXRITR, FmXIEERESRAR
Frugality £1{&T5% Collectivism EE{K 95 Dedication Z= 7/t Diligence Nz & HtiE

Deep-rooted core values established in their formative years BB MMERBIRINEBERE SRR
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SENIORS ALL EXPECT THEIR QUALITY OF LIFE WILL BE MAINTAINED,
assaell THE MAJORITY (60%) BELIEVE IT WILL IMPROVE

classification

REREE I B, =(AAXEFHBE ERRASTE, 60%AANSET

ANTICIPATED CHANGE IN QUALITY OF LIFE IN THE NEXT 3 YEARS
INARKIFEEmMRSAUMAZE(

SENIOR WITNESS OF TOUGHENED NEW-CHINA
TOTAL REVOLUTION 1ST GENERATION
SRS FEap IIES B EEE—
m A lot worse than now . 3% | 4%
EEIEERZ
m A bit worse than now
EEIEE—mR
m About the same as now
M EEARZ

A bit better than now
EEI S —R=

m A lot better than now -
EEITESFIRZ

(* ~§~\\\\l/////

||||||||||

b
~ %, !
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Consumption
classification

HEERDR

ADMIRATION OF FRUGALITY IS DIMINISHING,

GENERATION BY GENERATION

(IR NCIBCANE Y| Go = Ee SR EIEE a5
{(BIEREECIRTIZ 551

WITNESS OF
REVOLUTION

Fan WiEH

Money is important as it can bring a
better life

SHMREE, FJUTRETFNESE

=T ERYE

2, BRI ERM R,

Frugality T91&
| save as much as possible, and pick
products with low prices

thAEEME, EXMEER

No waste AN REr

There is no need to change products
when they can still be used

RERIUAREA, BUOERFHRY

56%> .

SE
==
==
—
D

E=—

Z—
* T \\§
R
Lt
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ATTITUDES TO CONSUMPTION DIFFER ACROSS THE GENERATIONS
Consumption Sy pvlia St o U 2 = N S Ep Y E 1S

classification
MEREDR .
WITNESS OF % =5 zﬁ%\?
REVOLUTION
FinWIES
Careful in spending Penny-wise Open to consumerism
Buy basics & functions Make every penny count Value quality and “face”
Generous with their children Compensatory consumption More differentiated segmented needs
IEEEI—A SR TER FUREIEER E N
DIREFNERT SR AE, SEGERE & ZIEFHBEF, MEMEEESZ | HRmEORE, FeEESRKES
* Buy practical goods with basic functions * Rational, but not conservative * Buying goods as a way of quality living,
* Save for pension or next generation * “Making it up” is trending . spend beyond life necessities for pleasure
e Children frequently gift stuff . » Occasionally pay premium for the things | * Brands matter for “a presentable image”
they really need or like * Increasing diversified needs
- WLEAEERR, WEEEENE - BEHS, EFEST - HBREARETMEE, ARENER
. FEET—RIFH - ETEEIMNIEEEGRE - TERMEE, ARNFE
« FUREEALZH - NMARESERSHFENRAEATR  « BESKESHL

Wavemakei




Blend in, but
with sparkle

BRI

COLLECTIVISM MAKES THEM KEEN ON SOCIAL ACTIVITIES, WHILE
INDIVIDUALISM MEANS THEY ENJOY BEING A STAR

PR TERAENATIAG, STRMEIIENETHA3GER, BT, 7TAE
IR, fE AR A R ERAME, FRRE RS

BEING WHO YOU ARE INSTEAD OF FOLLOWING

SOCIALLY ACTIVE ONLINE & OFFLINE

Z LR NERESEMRFES BFEENMERER
AVG. ACTIVE Individuality &2 2 B
WECHAT GROUPS 7. 4 People must have their own personalities & thoughts

SISRERMIEEEEE ANINRE B TR MDA

WA e WITNESS OF
REVOLUTION
Fop WIEE

Wavemakei
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Blend in, but
with sparkle

BRI

A GLIMPSE INTO HOW THEY SHINE

BRI "&=S

I didn’t want to be like others when | was
younger. When | saw people wear like
me, | would just change my look. Now
it’s the same, so my friends always tease
me that | like to show off by wearing
clothes different from them.

Aunt Zhang, 53 y/o, Beijing
EFERINRNE, "REEZIENR
EFHI—FE, B LIS, HFEUE,
EHIBR K, HERE &
FHIERU TEBA~—FF.

FHPTIE, 532, JbE

Fieldwork photos 13888 &

TR =HIE"

Lots of people asked me to join the
dance teams, but | said no, because I'd
like to be free after working for a lifetime.
My dance team now is different from
others. The attendance is not mandatory,
you can just go when you want, that’s
why [ joined.
Aunt Liang, 62 y/o, Yinchuan
BN LB S NFEEN Z KA, #
v, B LFRE T —%£F, HHEE
BH—m/. 1BEFHITA, ERIGIHZE
FERT—FE, BKFT™, BEEZHE,
TEEHAET
RlatE, 624, R/l
¥

For me, it’s about enjoying life and doing
whatever you want now. One thing for
me is singing. We would go to KTV and
sing those songs that would give you
ratings. | feel happy when | get over 80
or 90.

Uncle Chen, 72 y/o, Qujing
WEHIBFRE—TUE, HEE L
1BAT, EICETHRET, WHR
w, —TEIEH, FENT=ZIKTV,
ZEERIHHEI T, FEEFTZ0
B 80ZLLULRY, BLBET .

Bk, 724, Hig
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SENIORS CONTRIBUTE TO THEIR FAMILIES AS WELL AS TO SOCIETY
HAELEF, =NABERSEIZT. KEMNHTSTH

Dedication to their children, by generation Contribution to society
‘Fl—B%, KL+ TieEE, R ZTH GliNES xS
WITNESS OF TOUGHENED NEW- *H*&;Eﬁi1m%:\%%
REVOLUTION CHINA 15T GENERATION

Active volunteers

FasEE BSRERE—X

Help or support
their children

RN TH
Realization of EEfl

self & others

R REA ;t;;g""“es 29Y% 43%

Look after
grandchildren
LT
Financial
support

22355 AUy
FUFRA

Pictures from the Internet B /3B /L& Wavemakei




WE OBSERVED THAT YOUNGER SENIORS FEEL LESS OBLIGATED TO HELP

TAKE CARE OF THEIR GRANDCHILDREN
ERJLIER], MTwAEXAE, FEMEAN "SR e

WITNESS OF
REVOLUTION

FEon WIEE

It is my duty and I:

self & others responsibility to
PR FRAE help my children
look after my
grandchildren

BFLHZTIEE
FHISRAEFON S5

Realization of

= Strongly agree Somewhat agree

FEERE EERER

Wavemakei




THEY ASPIRE TO BUILD A GREAT LIVE FOR THEMSELVES
I RE SR EER, HifS i MBS | REiFTAL

Feelings or expectations about retirement Eager to re-invent themselves and live life
SRR Rz a BH13F to the fullest
FEANEETIHRKME
More freedom and free time AEBEZMR
WSEBHT, FTBEHZEREEZ T BB
Realization of
self & others Chance to do what | want A=
FRALAREAD RIS SRR 7 Bigia
More possibilities to enrich life and try .
different things Emfﬁfl‘_
wEEGFIUEFE T, Al=nAE BIEST
SNES

Wavemakei




Enjoyment with
commitment

HEER

THEY ENRICH THEIR LIVES WITH LEISURE ACTIVITIES

ftf I ERIR R ARIAIR FESEE

Avg. number of leisure activities
spontaneously mentioned

BESZ 7JDEI’J17|<|7EIEE)J
ANIBERKE

Walking 525, 1RE
Watching TV ZE{]1
Listening to music I[F& %K

Going online _E[4
Tea I83%, m#&

Picture from fieldwork 3J5[0)B )/

CHISER

Inbound travel

i

Have travelled in
Mainland China
BiIERL?
Avg. frequency
per year

SIS EIRE

Outbound travel

i

Have travelled out

of Mainland China

BRI
(BfEERE)

Avg. frequency
per year

HIYEFIRE

Been to activity center or
University for the Elderly in
the past month

JELITERAEY
EEiED] I:F'lU/ é/ %flfj(?-

SRRIHE

AR $ERSE HELTE

N AR 4% VRIS T BT

King SERSE FE I
Wavemakei



Enjoyment with
commitment

HEER

ACTIVITIES

AR EIE 7 8RS, RIS SN

AVG. leisure activities spontaneously mentioned
AR ENEE

Walking 825, THRiE

Watching TV ZEf}

Mahjong, poker $TRIG, 4RhE

Gardening f B E

Dancing Bk, | 175%

Going online _Ep

Listening to music IT& %

Tea [B%%, @R

Cycling B1T%E

Reading (I, EPER

Shopping 32y, a4

Hiking ZLlI, &L

Ping Pong, badminton, tennis EoEcEk, JJFEBK, RIEK
Seeing movies HHE &,

Listening to the radio I 5%

WITNESS OF
REVOLUTION

FEaiEET =

1

23%
1
2190
12%

249,

19%

9%
16%CR
15%
11%
8%
7%

5%

6,

5.5

28%50
/ )

YOUNGER GROUPS ARE MORE ENERGETIC AND TAKING PART IN MORE

v SElES

The younger,

the more
modern and
more active
MR, BEE,
TR
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THEY EMBRACE THESE ACTIVITIES, OFTEN LOOKING TO ‘UPSKILL’
(I A RSt a, —WEEFHER L, MUBESS, iR

-

ol

Workout fanatics in the parks Impressive Yoga poses Professional riding equipment
~rEENRES "TE" HedxEainzntE BV TR

= BARIRIFIAMEEES
mm‘\i R 2R MAf
EEr

2018.03.11 (&% 601

Enjoyment with
commitment

HEER . : : ” o
Elaborated travel journal Package tour with premium cameras Certificates and win in contests
FLHIFRIIRIIRLFIC AR H BEUAAJFILERIAR

Pictures from the Internet or fieldwork B 53 B M4 EL15(0] Wavemakei




THREE SENIOR GENERATIONS HAVE DIFFERING ATTITUDES TO LIFE

T "EAXRE" NER, THNT, ER T =RAFRENEESE
Be simple Be practical Be independent
Be dutiful Be circumspect Be open-minded
Feel at ease Don’t fall behind Be sophisticated
14k*bs g%s ﬁ’t‘ %Es *HEEHHs zziglﬁ 3ES‘_L~ iFFWs i#;ﬁ

-

N ="

A
WITNESS OF TOlféQHENED NEW-CHINA 157
REVOLUTION GENERATION
FEanWESE BSEEE—
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TO TRULY UNDERSTAND SENIORS’ MINDS, NEEDS & BEHAVIOURS, IT IS ESSENTIAL
TO KNOW THEIR CORE VALUES, EVOLVED VALUES, & GENERATIONAL VARIATIONS
AU, AEXEMERR "BAE" | #e SHISH RS LIRAPRER,
B SRR E RIS, ERUURITH

| 4

I'I'

WITNESS OF TOUGHENED NEW-CHINA 157
- REVOLUTION | GENERATION -
. FEip IESE ‘ %éﬁﬁ&ﬁ@@—ﬁ i &
o Be simple 3 Be practical Be independent
Way of living Be dutiful Be circumspect " Be open-minded
Eiﬁ)’j—ﬁ& Feel at ease \ Izgn’t”fall behiic_l [ Bi_ sophi‘stica\tei
<< [EF RAh. R&|. &0 B, ¥R, NER M7, F. HR

Enjoyment with

Consumption Blend in, but Realization of

commitment

HEER

self & others

peiREE

classification with sparkle

IR EDR ZR I

Hard-working & enduring hardships Pragmatism
Core values Altruism & selfless devotion Self-renewal & struggle
W7 Collectivism Adaptability
1) N g ey .
*Z U 1) | 1EX)LIEZKJIEL \ A=TES &0
AANBRTFAZER SEEEE
FoRRISEIREN EFHEE
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CORE VALUES EVOLVED VALUES GENERATIONAL

SIEES R JORKET RS VARIATIONS
et anin e

These three elements are the key to unlock the silver economy.

Wavemaker is committed to working with brands in various industries, to build a better
ageing society together.

MENRNX=XREERiE R I E I E IRYsARL.
FBEENTEFFITIUNZSSE, EEFTRIIETFI=.




FOLLOW OR CONTACT US FOR MORE INSIGHTS AND SOLUTIONS ON SENIORS
IS ER SR TS, RS RR I E S RIS S

CHAPTER 4 SHARING PERSPECTIVES FROM EXPERTS ACROSS INDUSTRIES

- ST o 708 = S =l May. 2020
BEE SRLKREATF, REMRASE 5
EPILOGUE PASSING ON THE WISDOM OF A GENERATION Jul. 2020

&=y MIIEEXE, MEIHRATER
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APPENDIX:

DEFINITION OF SENIOR GENERATIONS IN CHINA
RESEARCH FRAMEWORK
PRODUCER INTRODUCTION
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WE HAVE REDEFINED THE OLDER GENERATIONS BASED ON THE SOCIOCULTURAL
CONTEXT OF CHINA

ZEEF

]

Birth years
1934 - 1950
HEF D
. 1949 - 1965
Formative years Hardship & t
MR B
RS ETE
70-86y/0
Age now H
>C Report focuses on ANIREEREE
[T P =

60

x=

AUSTAME, Fd]
W

WITNESS OF
REVOLUTION

an DIEE

“A cog in the machine”
to create collective value

—EEESEAMIMERVIRZZE] EARBEEERZAL

70-77y/0

[mll

S5 NS T ZR R

Missed opportunities
but now restarting life

Benefiting from economic
and cultural opening

2T XMW EIZ A

1951 - 1963 1964 - 1977
1966 - 1978 1979 - 1992
Twists & turns Openness & prosperity
BRI FFRER
43-56y/0

Report focuses on ANIFEEREE
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TO GAIN A HOLISTIC PICTURE OF CHINA'S AGEING SOGlETY WE COVERED ALL
ACCESSIBLE SENIORS, WITH DATA PROJECTION TO' NBQhLY 115 MILLION CHINESE

POPULATION -

TR, RIIRSARENES T PENEE mﬁw" .
HOEHE L. 1578 E AL, Er@ﬁm:q:l%wigz;

M Lookat “current” and “future” seniors " AMAERFME, REBSMARRFE
Nearly 30 years age range, people born between 1943 FREMIE=1%, 1943-1970%F 84, BEJs0-77
and 1970, now aged from 50 to 77 y/o SRINEE
M Consider cultural diversities in different regions of China uEERRERRE RIS
Cover 7 regions, i.e. North West, South West, Middle, HWEAAdL. AAFE. . L. 2R, Kb, &t
South, East, North East, and North A X1,
M Consider city tier differences n EEIPRERHRLIERNER
From Tier 1 to Tier 3 B 2=Em
Note: This study covers different types of seniors for offline fieldwork, but TR DIRARSCHEZRFNVFN 7 ARSEENERUEHE, EAEEHRRT
excludes those in very poor health condition who are inaccessible for survey (e.g. REMERMERIRANMENAR (W™ EKRE. <EEMNAE)

severe diseases, long-term bedridden patients)
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SINNER, TEITEORTTEE, T L

e
s indeteis
OUR RESEARCH LASTED FOR 18 MONTHS TO THORGEGHW UNDERSTAND

SENIORS VIA 3 PHASES

. 4 4

&

MNREH B2 RAITERACEHA

CULTURAL SCANNING &

MHERSIMERRRR

I VALUE SYSTEM EXPLORATION

ETHNOGRAPHY
2 TO DEEP DIVE
RIRSIZHE

* Literature review to build context and
feed hypotheses

* Anthropological method to discover how
social changes influence value system

* Generational cohort analysis on seniors

. SZ@L,TJ_&*%EE%

. é}} F]Tj_ FeIRR A ST MEEE
E}u

o SRTERICARERITHACHREE DT
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 Visited different cities from Tier 1 to 3
 Visited homes of different types of
seniors across 3 generations

« E—EI=%A R
« STAFRELEARSEEAFERR
BURACEHA

QUANTIFICATION
TO VALIDATE
E{tiaiE

* Face-to-face offline survey
* Across Tier 1 to 3 cities in 7 regions

- L NENELAWEEEEE
- BE/AKKER—EI=Z5H
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Wavemakel

Follow Wavemaker on
Wechat to get our latest
news and insights

KSR SIFLEIRT
FAIRIMRSRAR
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We believe there always is a better way to grow. We positively provoke growth for our clients by reshaping
consumer decision-making and experiences through media, content and technology. The Wavemaker way
is globally consistent. Fuelled by the world’s most powerful consumer data, we understand where and
how marketing can intervene decisively to help brands win more sales. Our 7,600 people across 90
markets have the deep knowledge, confidence and courage to provoke growth for some of the world’s
leading brands and businesses.

We are a part of GroupM, WPP’s global media investment management company. Discover more on

and ,or follow us on Wechat at Wavemaker_China.

7

ENEIEE, Uz, SFE—MEFIINEKAI. BEEA. ASHIRANES, RIIEEE
BERCIARGE, BAEBK., FhEHRESENERZ—INEIE(E, EERBEZREEUEENT, THE
SR AEH e, LI AN AREREESZIES. EnhEoo M hiza7,c008 R THERENE
WEMR, iIFmmEOMES, AtHRMIcmEF AR EISAIERM,
HNE2WPPIE FEEKE MR EIEEFRFEN—3P7, JLUEIT wavemakerglobal.com, Twitter#l]
LinkedIn T #EEZAXTHANIBNER, ALK EENEFREGFMS RS Wavemaker_China,
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https://wavemakerglobal.com/
https://twitter.com/WavemakerGlobal

PRODUCTION TEAM | WAVEMAKER INTELLIGENCE DEPARTMENT

L B Bh &1 N

HARERA | BhE 185 REREIRA

Our mission is not only to provide business consultancy and brand strategy Team of Seniors in China: The “Hidden Treasure” Report Series

for enterprises, but also to explore growth opportunities in different fields AEIIREEIRSIREREA:

together with enterprises through knowledge co-creation and sharing.

BAE"J{E'HLEZ:{E%?Qﬁ:\ikfg{;tﬁﬂ;gi@$uII%HE%H]%, ﬁﬁjﬁﬁjj:.l:\@ﬁ With growing ageing population, we Those amazing seniors got me to see the

%ﬂiﬂ;ﬂ\:ﬁl_]*ﬂﬁj\gl 5P\ —EIREAE M AEEN S, are committed to investing into the possibilities of ageing society, a factful
future to build a better society. near future we can all shape together.
FEERIESRIEE T, RELE FiHEEFLLIE R T E R SR

REPORTS RELEASED EE{FantliF: RS ER IS AN, B, FAUE RS T

RRFIRAATRENME. —iE, KRES5M
BIEX—REETEIAIBAIRIRK.

T W e

Seniors in China: The “Hidden” Treasure Report Series i oy’l “ ¢
Digital Children in China o 2P AN
The New Forces Fueling China’s Ecommerce Growth

Quiality of Life in China

Health & Wellness Today in China Linna Zhao Lyn Wang
Generation Z in China Team Head e Project Lead
China HNWI Gifting Whitepaper XA | = FHHE
"2y in China st B A = ‘ MEREA
(FEZRUHAEBRENE) RIIRS =
(=R EZE) . 8 Linna is devoted to providing marketing Lyn is passionate in telling the stories
(BB ARETEIRE) consultancy with deep-dive into behind the numbers and transforming
(PERRETHER) g il business problems and is keen to data into business relevant findings and
(hEREEFRSE) Y = - transform insights into growth insights.
(pEzt) \ Bl  orvorunities R REFINER, BT
(PESHEAFHBEERERS) - LinnaSFI2EEL A, 1REEE MSEEENSRE, FERENRT
«gﬂgﬁ*» M ARG, PRTHHIHN VAR IIARER, FHMNPHRERIE
~F IHEERRRER N R RTIE. WEMNMERIET.

64 Note: This is a free report to share knowledge and exchange ideas. Some pictures are from the Internet, should there be any questions, please contact us to delete. Wavemakel

i MEESERTTISE=MMN, HREEA. BoBREENE, WMBEEIEEREIIMER.
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Contact BAZRA

elaine.chen@wmglobal.com




